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BULLETIN  OF  THE  MONTH 

Home    Freezers    .    .    .    their    selection    and    use 

Home  and  Garden  Bulletin  48 

This  publication  discusses  questions  families  will  need  to  consider  in  their 
planning  in  order  to  select  the  frozen-food  facilities  that  will  suit  them  best. 
It  takes  up  points  of  design  and  construction  that  may  enter  into  the  choice  of  a 
home  freezer,  and  gives  suggestions  for  using  a  freezer  for  best  results. 


FARMERS'  BULLETINS 

Mushroom  growing  in  the  United  States.    Edmund  B.  Lambert.    Agricultural 
Research  Service.   12  p.,  illus.    (F  1875,  rev.)    Price  10^. 

The  purpose  of  this  bulletin  is  to  give  prospective  growers  information  on  the  require- 
ments for  commercial  mushroom  growing  and  to  point  out  the  obstacles  beginners  are  likely 
to  encounter.  Cultural  practices  are  described  briefly  to  give  the  novice  some  idea  of 
the  complexity  of  mushroom  growing.  A  short  discussion  of  amateur  mushroom  growing 
at  home   is   included. 

Crowing  loblolly  pine  in  the   south   Atlantic  States.     Thomas   Lotti.    Forest 
Service.    33  p.,  illus.    Supersedes  F  1517.    (F  2097.)    Price  15^. 

It  is  the  purpose  of  this  publication  to  give  clear  directions  for  handling  loblolly  pine 
as  a  paying  crop  from  seed  to  final  harvest. 

LEAFLETS 

The  white-fringed  beetle:  How  to  control  it  with  insecticides,  how  to  prevent 
its  spread.    Agricultural  Research  Service.    8  p.,  illus.     (L  401.)    Price  5<f. 

The  white-fringed  beetle  seriously  damages  field  and  garden  crops  and  ornamental  plants. 
Control  and  preventive  measures  are  given  in  this  new  leaflet. 

Intestinal  coccidiosis  of  chickens:  How  to  control  it.   Marion  M.  Farr.   Agricul- 
tural Research   Service.    Folder,  illus.     (L   402.)     Price   5f. 

This  folder  is  a  guide  to  the  symptoms  of  this  disease.  It  tells  where  to  get  a  diagnosis 
and  how  to  handle  an  outbreak. 

AGRICULTURE    INFORMATION    BULLETINS 

The  farmer  and  old-age  security.   A  summary  analysis  of  four  studies,  1951-54. 

I.  M.  Baill.  Agricultural  Marketing  Service.  43  p.,  illus.  (AB  151.)  Price  25^. 
FOR    SALE   ONLY. 

This  report  presents  a  summary  analysis  of  four  State  surveys  conducted  to  obtain 
objective  data  on  the  economic  security  of  farmers,  their  retirement  plans,  and  their 
attitudes  toward  Old  Age  and  Survivors  Insurance. 


*  Compiled  by  Eleanor  W.  Clay,  Office  of  Information. 
PUBLICATIONS  FOR   SALE   ONLY,  SEE  HOW  TO  ORDER  ABOVE. 


HOME  AND  GARDEN  BULLETINS 

Home  freezers  .  .  .  their  selection  and  use.  Earl  C.  McCracken.  Agricultural 
Research  Service.  22  p.,  illus.  Supersedes  M  687.  (G  48.)  Price  10/. 
See  page  1. 

MARKETING  RESEARCH  REPORTS 

Influence  of  yarn  size  on  the  relative  contributions  of  six  cotton  fiber  prop- 
erties to  strength  of  carded  yarn.  Robert  W.  Webb.  Agricultural  Marketing 
Service.    59  p.,  illus.    (MRR  109.)    Price  35/.    FOR  SALE  ONLY. 

MISCELLANEOUS  PUBLICATIONS 

Beef  marketing  margins  and  costs.  Agricultural  Marketing  Service.  35  p., 
illus.    (M  710.)    Price  20/. 

This  particular  report  analyzes  the  trend  of  prices  and  margins  for  U.  S.  Choice  grade 
beef  at  different  stages  in  the  marketing  process.  It  is  believed  that  this  analysis  gives 
a  broadly  representative  picture  of  margins  and  costs  of  marketing  for  most  qualities  of 
beef  sold  In   fresh  form. 

SOIL  SURVEYS 

Dutchess  County,  New  York.  Wilber  Secor  and  others.  Soil  Conservation 
Service  in  cooperation  with  the  Cornell  University  Agricultural  Experiment 
Station.  178  p.,  illus.  Series  1939,  No.  23.  Price  $3.75. 

Mecklenburg  County,  Virginia.  E.  F.  Henry  and  others.  Soil  Conservation 
Service  in  cooperation  with  the  Virginia  Agricultural  Experiment  Station. 
116  p.   illus.  Series  1942,  No.  13.  Price  $3.50. 

St.  Charles  County,  Missouri.  W.  D.  Shrader  and  H.  H.  Krusekopf.  Soil  Con- 
servation Service  in  cooperation  with  the  Missouri  Agricultural  Experiment 
Station.    49  p.,  illus.    Series  1939,  No.  28.    Price  $2.00. 

TECHNICAL  BULLETINS 

Boneless  beef:  Raw,  cooked,  and  served  .  .  .  results  of  analyses  for  moisture, 
protein,  fat,  and  ash.  Edward  W.  Toepfer,  Claud  S.  Pritchett,  and  Elizabeth 
M.  Hewston.  Agricultural  Research  Service.  33  p.,  illus.  (T  1137.)  Price 
15/.    FOR  SALE  ONLY. 

This  study  provides  data  wbich  permit  relating  tbe  nutritive  value  of  boneless  beef 
to   carcass  beef. 

OTHER  PUBLICATIONS 

Supplement  for  1955  to  Wool  statistics  and  related  data.  Agricultural  Market- 
ing Service.    83  p.    (Suppl.  to  SB  142.)    Price  50/.   FOR  SALE  ONLY. 

PERIODICALS 

Agricultural  economics  research.  Vol.  VIII,  No.  1,  January  1956.  Price  20/ 
a  copy,  75/  a  year,  domestic;   $1.00  a  year,  foreign.    FOR  SALE  ONLY. 

Agricultural  research.  Vol.  4,  No.  8,  February  1956.  Price  15/  a  copy,  $1.00  a 
year,  domestic;   $1.35  a  year,  foreign.    FOR  SALE  ONLY. 

Agricultural  situation.  Vol.  40,  No.  2,  February  1956.  Price  5/  a  copy,  50/  a 
year,  domestic;    70/  a  year,  foreign.    FOR  SALE  ONLY. 

Bibliography  of  agriculture.  Vol.  20,  No.  2,  February  1956.  Single  copies  vary 
in  price.    $8.00  a  year,  domestic;   $9.50  a  year,  foreign.    FOR  SALE  ONLY. 
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Extension  service  review.    Vol.  27,  No.  2,  February  1956.    Price  10^  a  copy, 
$1.00  a  year,  domestic;  $1.50  a  year,  foreign.    FOR  SALE  ONLY. 

Foreign  agriculture.   Vol.  XX,  No.  2,  February  1956.   Price  15^  a  copy,  $1.50  a 
year,   domestic;    $2.00   a  year,   foreign.    FOR    SALE   ONLY. 

Marketing  activities.    Vol.  19,  No.  2,  February  1956.    Price  15^  a  copy,  $1.50  a 
year,  domestic;   $2.00  a  year,  foreign.    FOR  SALE  ONLY. 

News  for  farmer  cooperatives.    Vol.  22,  No.  11,  February  1956.    Price  10^  a 
copy,  $1.00  a  year,  domestic;  $1.50  a  year,  foreign.    FOR  SALE  ONLY. 

Rural  lines.    Vol.  2,  No.  9,  February  1956.    Price  15f   a  copy,   $1.50   a  year, 
domestic;   $2.00  a  year,  foreign.    FOR  SALE  ONLY. 

Soil  conservation.    Vol.  XXI,  No.  7,  February  1956.    Price  15<  a  copy,  $1.25  a 
year,  domestic;   $1.75  a  year,  foreign.    FOR  SALE  ONLY. 

MOTION  PICTURES 

The  Motion  Pictures  Service,  Office  of  Information,  U.  S.  Department  of  Agriculture,  pro- 
duces and  distributes  motion  pictures  on  subjects  with  which  the  Department  is  concerned. 
They  are  both  sound  and  silent  and  are  released  In  16-mm.  and  35-mm.  widths.  Films  in  the 
16-mm.  size  are  available  from  State  film  libraries ;  35-mm.  films  are  available  only  from 
Motion  Picture  Service.  They  are  lent  for  educational  purposes  to  groups  and  organizations 
or  may  be  purchased  outright.  Prints  of  Department  films  may  be  obtained  from  75  co- 
operating film  libraries  in  the  48  States,  the  District  of  Columbia,  and  the  Territories  of 
Alaska,  Hawaii,  and  Puerto  Rico. 

MODERNIZING  MARKETING  FACILITIES.     16  mm.,  sound,  black  &  white. 
Running  time,  27^  minutes.    Released  1955. 

Shows  the  facilities  used  in  bringing  food  from  the  farmer  to  the  consumer 
and  how  both  facilities  and  methods  of  handling  are  being  modernized.  A 
documentary,  with  actual  scenes  of  marketing  activities  in  cities  across  the 
country,  this  film  shows  the  operation  of  some  of  the  largest  perishable  food 
markets  and  outlines  how  a  typical  city  may  solve  the  problem  of  modernizing 
or  establishing  new  wholesale  food  markets.   Food  is  shown  being  handled  at 
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country  assembly  points,  in  packing  sheds  and  processing  plants,  and  in 
transportation  and  warehousing,  as  well  as  while  moving  through  the  whole- 
sale and  retail  markets.  Fast  and  efficient  transportation,  coupled  with  modern 
methods  of  handling,  grading,  and  refrigeration  make  it  possible  for  consumers 
to  have  fresh  perishable  foods  in  December  as  well  as  in  July.  But  this 
marketing  process  is  complex  and  in  many  instances  wasteful  and  expensive. 
Both  good  and  poor  marketing  facilities  and  methods  of  handling  perishable 
farm  products  are  depicted  in  this  film.  The  film  will  be  of  interest  to  pro- 
ducer, shipper,  trade,  warehouse,  and  transportation  groups,  as  well  as  to 
consumer  organizations.  (Not  in  film  libraries:  available  for  loan  and  pur- 
chase from  the  Motion  Picture  Service  to  interested  groups.)  TV  use 
permitted. 
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